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BREW-BY-CUP COFFEE MAKERS FAIL TASTE TEST 

Joe Yonan, Globe Staff 

The concept of brew-by-cup coffee makers first took hold in offices, where it makes perfect sense: Why brew a whole 
pot of coffee for a dozen people with a dozen tastes? 

It wasn't long before manufacturers realized that many modern homes are not so different. Mom may like her me- 
dium roast coffee perfumed with hazelnut, Dad might be more of a dark-roast- with-no-flavoring kind of guy, and their 
teenager might be rebelling by drinking - perish the thought - decaf. 

Three companies started selling one-cup-at-a-time coffee makers this fall, and while each one has its pluses and 
minuses, they all work basically the same way: through the use of specially designed, disposable containers that are 
filled with just enough preground coffee for one cup. Turn the machine on long enough to heat its tank of water, pop in 
one of the containers, and press a button. Like an espresso machine, the machine shoots water through the container, 
which has a paper filter built in, and within a minute or two, you've got a hot cuppa joe. 

"I think it's more than a trend," says Holly Smith-Berry, vice president of marketing at Salton, which is making the 
Melitta One: One Java Pod Coffee Maker. "It's really the next evolution in the way people drink their coffee." 

Exactly which people, however, is the question. Smith-Berry and folks at Keurig and Flavia, the other two com- 
panies that launched brew-by-cup makers this fall, all say their target audience consists of coffee connoisseurs, and 
that one of the appeals of a brew-by-cup system is that it makes a perfect cup each time. With a whole pot, they say, the 
coffee's flavor begins to degrade after a matter of minutes. 

That's certainly the case with glass-carafe makers that have the coffee sitting on a burner continuing to cook (read: 
burn) after the first cup is poured, but what about the system coffee purists like myself use: filtered water, freshly 
ground beans, and a thermal carafe? Ease aside, could these new machines compete? 

I must admit some skepticism, borne of my bias against the move to automate everything, including a cup of coffee. 
Some of the best-tasting coffee in the world comes out of the simplest mechanisms, as the French press method shows 
so well. Nonetheless, I tried to banish any preconceptions and put the machines through their paces for a few weeks. 

I immediately realized the appeal of a no-mess system. No scooping, no grinding, no pouring into a filter. My 
countertops have never been so clean. It's also handy that all three of the makers also can create a single cup of tea. 
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It wasn't long, though, before my biggest complaint about all three machines would surface: You can't use your own 
coffee in them. You must buy the manufacturer's special pods, packs, or cups. With Keurig and Flavia, that means 
ordering them by phone or online, while Melitta's are also available in a limited number of retail outlets. 

That means that if you run out, there's no running to the corner 7-Eleven, or Starbucks, to pick up some beans. And 
the cost will add up, no doubt about it. A pound of loose beans will yield enough for about 36 cups, so for a $10 pound 
that's about 28 cents a cup. Only the Melitta maker can match that cost, with 18 pods selling for $5. With the other two 
models, the per-cup price ranges from about 37 cents for the cheapest Keurig pods to almost 56 cents for the Flavia 
packs. 

My other main objection is the brew strength, or lack of it. With premeasured coffee, there's no controlling how 
strong it is, and for somebody like me who likes it black as night (and then lightens it with milk, no sugar), that's a deal 
breaker. The Melitta and Flavia models do allow for some strength adjustment by letting you brew a smaller cup with 
less water but the same amount of coffee. That's all well and good, but it means I had to run the thing twice, or even 
three times, to get a serviceable cup of coffee. These convenience -oriented machines weren't seeming so convenient 
anymore. 

Then there's the taste. Keurig offers dozens of brands of coffee and teas made in its trademarked K-cup format, but 
even if you find your favorite, it simply isn't going to taste as robust as if you had ground the beans right before 
brewing. Neither do the coffees made with the Melitta and Flavia models. Some of the cups I tried out of these ma- 
chines were better than others, but they were all plagued with a somewhat flat, even stale flavor. 

Such a cup might be as good as I could get at the office, but at home, I expect better. 

Joe Yonan can be reached at yonan@globe.com. 

SIDEBAR: 

FOR THOSE WHO PREFER TO DRINK ALONE 
MELITTA ONE: 

ONE JAVA POD COFFEE MAKER 
$49.99 

800-841-1628 

WWW . 1 TO 1 COFFEE . COM 

PROS: INEXPENSIVE, EASY TO USE, NICELY COMPACT, AND HAS TWO OPTIONS FOR STRENGTH. 
BREWER AND PODS ARE THE MOST WIDELY AVAILABLE OF THE THREE BRANDS, INCREASING 
YOUR CHANCES OF RUNNING OUT AND FINDING REPLACEMENT COFFEE WHEN YOUR CUPBOARD 
IS BARE RATHER THAN HAVING TO ORDER ONLINE OR BY PHONE. 

CONS: THE TANK HAS CAPACITY FOR ONLY 3 CONSECUTIVE CUPS BEFORE IT NEEDS REFILLING, 
ALTHOUGH IT HEATS THE WATER VERY QUICKLY FOR THE NEXT ROUND. SELECTION OF COFFEES 
AND TEAS IS THE MOST LIMITED OF THE THREE. 

FLAVIA SB 100 BREWER 
$99 

800-882-6629 
WWW.FLAVIA.NET 

PROS: DECENT PRICE AND SOLID FEEL. HAS LARGEST TANK CAPACITY - ENOUGH FOR 12 
CONSECUTIVE CUPS - OF THE THREE. 

CONS: QUITE NOISY, AND ANNOYINGLY PROBLEMATIC TO USE, ESPECIALLY WHEN LOADING 
THE FILTER PACKS. MAKING CONSECUTIVE CUPS REQUIRED MULTIPLE REMOVALS AND REIN- 
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SERTIONS OF FILTER PACKS BEFORE THE THING WOULD FLASH GREEN INSTEAD OF RED LIGHTS. 
EVEN LARGER THAN THE KEURIG. 



KEURJGB100 

SINGLE-CUP BREWING SYSTEM 

$249.95 

866-901-2739 

WWW.KEURIG.COM 

PROS: FRIENDLY DESIGN MAKES THIS SOLID MACHINE THE EASIEST OF THE THREE TO USE, 
AND WITH MORE THAN 50 BRANDS OF COFFEE AND TEA FOR THE K-CUPS, MOST EVERY TASTE 
CAN BE SATISFIED. 

CONS: THE ONE TASTE THAT CAN'T BE SATISFIED IS THE ONE THAT WANTS COFFEE STRONGER 
THAN THIS. WITH NO OPTION FOR ADJUSTING THE STRENGTH, YOU'RE STUCK WITH HO-HUM 
MEDIUM, AND THAT'S A BIG SACRIFICE FOR A COFFEE MAKER THIS EXPENSIVE - AND THIS 
LARGE. 

PHOTO 

One-cup machines by Melitta, Flavia, and Keurig have varying options and price ranges. , GLOBE STAFF PHOTO , 
LANE TURNER 
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